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The best virtual event platforms make it easy to connect to and attend online events such as conferences and webinars.It’s not always easy to get everyone who’d like to be there to attend an event in person, especially when participants are spread across the globe. This has especially been the case since the recent pandemic, causing a massive
increase in the take-up of virtual event platforms.Whether it’s a one-off event, a multi-day conference, or a business meeting, the most critical decision you can make is choosing which software you use to host it on.The best virtual event platforms include advanced features that enable you to make your virtual gathering as multi-faceted, engaging, and
memorable as a physical equivalent.In this article, we review the best virtual event platforms available, providing you with the information you need to decide on the right provider for your next virtual meeting.We've featured the best video conferencing software.(Image credit: Zoom)The best virtual event platformTODAY'S BEST DEALSSince its
launch in 2013, Zoom has grown into one of the most popular video event platforms around. Just as capable of handling business conferences as casual gatherings between friends, Zoom has widespread appeal.Zoom’s desktop app is intuitive and easy to navigate, while the software is packed with features. You get HD video and voice, simultaneous
screen sharing, MP4 or M4A recording, keyboard and mouse control, whiteboarding, and even breakout rooms. The Zoom mobile app is also very capable for meetings on the go. It’s incredibly secure too and uses secure socket layer (SSL) and AES 256 bits encryption. The platform’s free plan is generous, enabling users to host up to 100 participants
on a video call, capped at 40 minutes, with all video conferencing, web conferencing, and group collaboration features included. After that, users will need to subscribe to a paid plan.Read our full Zoom review.(Image credit: Microsoft)Tried and tested with multiple app integrationsTODAY'S BEST DEALSFormerly Skype for Business Online, Microsoft
Teams is another well-established virtual meeting platform that’s benefited from a recent rebrand. Microsoft's answer to a virtual conferencing platform is formidable. Although at first glance it seems better aimed at remote teams, with Slack-like file sharing and instant chat facilities, the option to host up to 10,000 people on a single call puts
Microsoft Teams up a notch. Participants can join a meeting via a link, while other features include HD video, screen sharing, recording, and third-party app integration. We found the web app very responsive, with all the platform’s features within easy reach. However, the interface was a little complicated and not as streamlined as those of some of
the other platforms we tested.Read our full Microsoft Teams review.(Image credit: Google)User-friendly and free to useTODAY'S BEST DEALSGoogle Meet is Google’s answer to video conferencing. As you would expect from one of the world’s leading tech companies, Google Meet is packed with features that match or even exceed those of its
rivals. Since last year this service became free of charge—the only caveat is that you need a Gmail account. Prior to this, Google Meet was part of Google's range of business-focused apps that users could access with a paid plan. So what’s on offer? Google Meet is accessible through a clean, easy-to-use desktop app or mobile application, includes HD
video, one-click presenting functionality, advanced security measures like secure encryption and privacy features, and facilitates up to 250 participants. It’s incredibly easy to arrange a meeting, and participants just need a code to join. The service also integrates with Google Calendar, so you can schedule meetings and invite participants via this app
too.Read our full Google Meet review.(Image credit: Join.Me)Feature-rich with an advanced admin panelTODAY'S BEST DEALSUnlike Google Meet, which went from a paid to free service, Join.me has gone the other way, and it’s now compulsory to pay to use it. The Lite plan is very basic and doesn’t offer a great deal in terms of features. Our advice
would be to skip it and go straight for the Pro option, which includes up to 250 participants, recording options, 10 webcam streams, call scheduling, and 50 GB cloud storage. The interface is nicely presented with the key functions— start or join a meeting—unmissable. In addition, the admin panel is incredibly detailed, with easy access to call reports,
recordings, user data, and more. The one downside is the meeting participant limit. Although 250 may be more than enough for most virtual meetings, it might not cut it at the conference level.Read our full Join.me review.(Image credit: Whereby)Straightforward with unique featuresTODAY'S BEST DEALSWhat make Whereby stand out are its
features. This well-designed virtual meeting platform combines quirky with clever, providing a unique service that stands out visually and technically. On Whereby, users create rooms for different purposes. For example, you could create a room for team talks, a personal space for one-on-one chats, or a larger room to host a more challenging virtual
event. The platform enables meetings of up to 50 participants, which is very low, but the platform’s advanced branding features make up for it. You get the option to brand your room with custom designs and logos and can even create a custom domain name. We can see the benefits of this for users keen to showcase their business at a more intimate
virtual event. The desktop app is clean and easy to navigate, with just a few tabs to the left of the screen. Rooms are presented in list form on the home screen, and it’s very straightforward to find the one you’re looking for. (Image credit: Orbits)Unique spaces for virtual eventsTODAY'S BEST DEALSOrbits is a little different from most of the other
virtual event platforms listed, as its purpose is to create unique spaces for virtual events with a focus on aesthetics and user experience.Each venue can be as large or small as required with multiple rooms and stages, including niche areas such as zen gardens or vineyards for client entertainment. What really sets it apart is that attendees have the
freedom to roam. That means they can move from room-to-room, interact with other guests and network like they would do a normal event. They can engage via video chat or through text, clients can host live sessions or upload prerecorded content and even sponsors can make the most of their spaces with video content. It's suitable for all events
from exhibitions to conferences, festivals and smaller more intimate events, too. We've also featured the best webinar software. What is event marketing? Simply put, event marketing is the act of promoting an online or in-person event that occurs at a specific time. It's standard practice for everything from conferences to trade shows to webinars.For
small businesses, a successful event can boost sales, build brand awareness, and help fuel growth. However, if not enough people are aware of your event, none of that can happen. In this piece, we’ll dive into some important considerations for event marketing as well as six specific tips for making the most of this strategy.What to consider when
marketing your eventWhat makes event marketing unique are the logistics of getting the right people to the right place at the right time. In order to effectively market your event, you need to frame your decisions with that in mind.Let’s take a closer look at three important considerations when marketing an event.1. Why is the event useful for
attendees?Just like with any other aspect of your business, you need to keep the value proposition in mind. Time is valuable. Ask yourself: From your attendees’ perspective, what will they gain from attending this event?For example, maybe they’ll learn something, or maybe it will be an excellent networking opportunity. It’s your job to quantify exactly
what that is to them.From there, you need to ask if what they will gain is worth the time, travel, and planning it will take to get to the event. If it’s not, you need to revise your plan.2. Is the location right for the event?All else being equal, a venue can make or break an event. If parking is a nightmare, or it takes most of your attendees hours to get
there, turnout may be low. Additionally, if a venue has a bad reputation, it may be a non-starter for some of your invitees.Alternatively, if a venue offers poor service or bad food, that may overshadow your messaging and reduce your event’s effectiveness.Of course, the reverse also holds true. The right venue can make events more convenient and
enjoyable, resulting in a better overall guest experience.3. Is the event occurring at the right time?Time of day and time of year matter a lot when it comes to turnout. Taking this to the extreme for the purpose of conceptualization: Turnout for a dinnertime event on Thanksgiving in the U.S. will likely be very low.Of course, setting the right date and
time for your event is a little more complicated than simply avoiding major holidays. To help ensure your timing is right, ask these questions:Will your guests be able to take off work to attend? If not, an evening or weekend may be better than the middle of a business day.What other events are occurring in the area with a similar target audience? This
is a double-edged sword. Competing with another event may reduce turnout, but timing things so attendees can conveniently go to both can increase attendance.How much advance notice do your guests need? If they’ll be traveling far or taking time off work, this will probably be at least several weeks.When are viable venues available? Chances are
that the ideal time for you is also an ideal time for others. Make sure to lock in a venue as well as a date.Marketing strategies you can use to promote your next eventNow that we understand the basics of event marketing, we can explore specific strategies you can use for your next event. Some of these tips, such as those involving email and social
media, will flow naturally out of a broader marketing strategy.Others may be uncharted territory for a small business just getting into event marketing. In both cases, when implemented effectively, these strategies can be a big difference-maker for your next event.1. Find the right venueLocation is vital to the success of your event. If it’s too hard to
get to, there’s no parking, or the venue you choose has a bad reputation, turnout may be poor. In some cases, such as trade shows or job fairs, this takes care of itself. The organization hosting the event handles location and logistics.However, if you’re hosting the event yourself, finding the right location is a must. In addition to size and budget, you’ll
need to think about services such as food, drinks, security, and valet as well as amenities such as seating, air conditioning, washrooms, and presentation hardware.Tips for finding the right venue:To actually find the right venue, you need to ask yourself a few questions. For starters:How far are your guests willing to travel?How long will your event
last?How much parking is available?Should you encourage public transportation?Does the venue match the look and feel you want for your event?What services do you need to provide?As you begin to answer these questions, you’ll get a clearer idea of what venues are viable locations for your next event.Keep it simple: As a small business owner, it
can be easy to get overwhelmed with all of the details surrounding an event. Fortunately, venues such as hotels and banquet halls can take care of a lot for you. Where possible, look to partner with a reputable venue that can handle the logistics while you focus on the event itself.“Online” can be the right venue: In-person events definitely have an
impact online events can’t match. However, that doesn’t mean you should overlook online webinars and presentations completely. Webinar marketing is popular for a reason. An online event can be an excellent way to create a low-budget and convenient (for you and your attendees) event. As a bonus, recording a webinar or online training session
gives you a digital asset you can reuse across different marketing channels.2. Create an event websiteIf you’ve been searching for event marketing examples, you may have noticed many events have their own website. For example, many event marketers use websites for conference marketing and trade shows.If you’re planning a large event,
following suit and creating an event website can have a lot of value. Your event website should serve as a central hub for your event. That means a good event website will provide potential guests with all relevant information and a way to sign up, give you a platform to publish content around your event, and match your brand image.As a corollary
benefit, you may even be able to use the RSVP section of your site to help build your email list.Tips for creating an event website:As with finding a venue, building a website can be overwhelming if you don’t know where to start. Fortunately, there are ways to simplify the process. You can outsource the technical side of things to an IT pro, or with the
ease of use of today’s content management systems, taking the DIY (do-it-yourself) approach is not only affordable, it can be simple, too.For example, Wix is a low-cost content management system that makes it easy for non-technical users to build a website. Wix even has several templates with event themes to help you get started.Whichever path you
take to build your event website, here are three tips to help you along the way:Make it easy to RSVP: Getting attendees to RSVP beforehand helps you get a better feel for what turnout will be. Additionally, an RSVP means the guests make a commitment to show up, which likely increases their chances of actually showing up on the day of the event.
Make sure your site provides a highly visible and convenient way for your guests to RSVP.Provide all of the information about your event: Think about the things you want to know before you attend an event: address, date, time, parking, food, nearby public transport, food, etc. Make sure your visitors don’t have a hard time finding all of that
information about your event on your website.Use images: Text is great, but pictures — especially pictures of past events or attractions at the upcoming event — can go a long way toward helping your site visitors understand what to expect. Use relevant and brand-consistent images across your website to help make it more engaging.3. Leverage your
email listWe’ve touched on the importance of a quality email list in our overview of digital marketing tips. Event promotion is a great example of why an email list can be so important.As a small business, building awareness of an event can be an uphill battle. If you invested the time upfront, an email list provides you with a great starting point to get
your message out to an interested audience. Think of it this way: You already have a guest list; now you just need to send out your digital invitations.Of course, manually sending emails to anything more than a few contacts can be tedious.Whether you already have an email list or are just beginning to build one, email marketing software simplifies the
process of list management and campaign creation. It doesn’t have to break the bank, either. For example, Zoho Campaigns offers a free tier that allows for up to 2,000 subscribers and 12,000 total emails per month.Tips for leveraging your email list:Email marketing best practices, such as segmenting your email list, personalizing content, and
tracking campaign performance, can go a long way to help almost any email campaign. This holds true for event promotion campaigns as well. Here are a few tips to help you get started:Create an effective and targeted email blast: For an email campaign to be effective, it needs to catch peoples’ attention and provide relevant content. Creating a
targeted email blast around your campaign is a great way to do this.Use a call-to-action to RSVP: When you’re marketing events, RSVPs mean a lot. They help with projecting turnout and getting a commitment from your potential guests. As a result, it makes sense to provide a compelling reason, and a way, for attendees to RSVP directly from your
email campaigns.4. Create a press releaseSmall businesses often overlook press releases; they can seem like more of a large enterprise event promotion idea.However, press releases can add legitimacy to an event and build awareness with an audience you may not have otherwise reached. Getting a press release with links to your website picked up
by a major news site can also have a great impact in terms of search engine optimization (SEO).Tips for creating a press release:It’s important to be realistic when it comes to press releases. A webinar usually doesn’t warrant a press release, but a conference might. You’ll need to make sure your event is legitimately newsworthy, and target media
outlines — online or in print — where it fits. If you already know how to make an email newsletter, including your press release in it makes sense. Additionally, posting the release on your own website is often a no-brainer, but what else can you do? Here are three tips:Use the right outlets: There are a number of PR sites that will gladly take your
money to publish your press release. Don’t blindly buy postings on sites. Define your goals, do your research, and only partner with reputable platforms.Write it like a professional press release: Press releases have a professional tone and generally use the third person. Keep this in mind when writing your release, and avoid making it a casual blog
post or over-the-top advertisement. Also, be sure your release includes valid contact information in case a reader wants to follow up with you.Use relevant anchor text: Anchor text, or hyperlinked text, back to your website can provide readers with relevant information and boost your SEO.5. Promote on social mediaEvents are all all about engaging
your audience, and social media is a great platform for doing just that leading up to an event. Sharing interesting content related to your event, particularly user-generated content, is a great way to build buzz around an event.Further, hashtags specific to your event make it easy for your followers to stay up to date with the latest news.There’s no onesize-fits all social media strategy, so you need to be sure to target your efforts toward your audience.Fortunately, there tends to be a large overlap between the target audience for an event and the business throwing it, so if you have an existing social media marketing program, getting started with event promotion should be straightforward.Tips for
promoting on social media:Depending on the platforms your users participate on, there are plenty of specific features you can use to promote your event. For example, Facebook Events, particularly when integrated with Eventbrite invitations, make it easy to organize events and even sell tickets. Snapchat geofilters can be a great way to create
shareable, brand-related photo opportunities for your attendees.Whatever social media platforms you use, here are three tips to help keep your efforts on track:Make it easy to find the who, what, when, and where: Your followers should be able to quickly find all of the high-level details about your event on social media. Make sure to have the date,
location, details, and speaker/presenter list for your event in conspicuous locations across all of your accounts.Promote user-generated content: If you’ve thrown a successful event before and users have posted about it, or they’re excited about your upcoming event, lean into that and reshare the content. It’s a great way to help boost organic
excitement around your event.Stay engaged: This one is simple, but too many businesses overlook it. Don't post and disappear. Stay engaged with your followers, respond to comments and questions, and hop in on other threads relevant to your event.6. Incentivize attendanceIdeally, the value proposition of your event alone should be enough to
compel people to attend. Of course, sometimes an additional nudge is required. Promotional giveaways, raffles, and discounts can provide the extra incentive required to get an on-the-fence attendee to make the trip.Depending on the theme of your event, you can even get creative and gamify giveaways. For example, if your event is a training of some
sort, a trivia contest with an interesting prize becomes a win-win. It helps you get more people in the door and gives your guests an additional reason to retain the information you covered.Tips for incentivizing attendance:It’s important to strike a balance when offering something in return for attendance. Make the giveaway nice enough to be
compelling, but remember that the focus should be the event. You don’t want to create an environment where attendees are only there for the prizes. The textbook example of this would be a time-share sales pitch where people attend expecting a free vacation if they stick around. To avoid creating a similar situation, make sure to offer incentives that
compliment rather than distract from your core message.Here are two ideas to help you get started:Offer discounts: If most of your attendees are existing or potential customers, a discount is a useful and relevant way to incentivize attendance.Give away products related to your brand: Branded swag be a great way to offer guests a little something
that is brand-relevant and doesn’t distract from your core message too much.Final thoughts: Use the momentum from your eventHopefully you’re able to implement some of these strategies to successfully market your next event. However, keep in mind that it doesn’t stop there. You’ll want to take stock of what you did well and what you can improve
on next time.You should also now have some prospects to follow up with or new business to close. Additionally, you may also have some new content, such as videos, testimonials, and pictures, to share across social media and on your website.Don’t let the momentum stop at the event. Lean into it, and grow your business further!
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